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PARTNER NETWORK UPDATES:

The WCCNM celebrated National Apprenticeship Week in November.
The Albuquerque office hosted an in-person event that received over 180
customers. During the event, participants took part in VR Oculus
demonstrations in real work situations and attended multiple tables,
which featured businesses that offer apprenticeship programs. Overall,
the event was an amazing success with positive feedback from all that
attended.

We are in the final stages of preparing for our Inaugural Employer Open
House, that will take place on December 12th, in our Albuquerque
Comprehensive Center. Over 40 businesses have RSVP’'d for this event.
With this being a reverse Job Fair, our WCCNM partners will have tables
to discuss their specific programs and services they provide with
employers. In addition, DWS Cabinet Secretary Nair will speak to these
businesses at the start of the Open House event, discussing WCCNM
services, sector strategies, and to thank businesses for continuing to use
our resources that WCCNM provides.

NOVEMBER EVENTS UPCOMING EVENTS:

» November 13th - » December 7th - KAFB
NMDVR Conference. Resources for families and
e November 17th-23rd - spouses.
National Apprenticeship o December 12th - Employer
Week. Open House Event ( )

ECONOMIC NEWS:

New Mexico's unemployment rate rose to 4.3% in October 2024, up from 4.0% the previous year,
exceeding the national rate of 4.1%. Nonfarm employment increased by 11,500 jobs (1.3%), with private-
sector gains of 9,000 jobs and public-sector growth of 2,500 jobs. Health care and social assistance led
with 3,700 new jobs, followed by leisure and hospitality (+2,300) and professional services (+1,900).

Albuquerque saw a 2.0% job increase, driven by health care (+3.1%) and manufacturing (+7.3%). Las
Cruces and Santa Fe experienced modest growth, while Farmington faced declines due to public-sector
losses.

Please select the following link for a comprehensive Labor Market Report


https://app.powerbi.com/view?r=eyJrIjoiOWRkMDE0NzgtNzVjYS00NDlkLTg0ZmUtOGFlYjQ5NmQzOTBlIiwidCI6IjJjYzcyNjZjLWFmZWUtNGNhNy1iNWUxLWY3MmUxZDc5ZDIxMyIsImMiOjZ9
https://app.powerbi.com/view?r=eyJrIjoiOWRkMDE0NzgtNzVjYS00NDlkLTg0ZmUtOGFlYjQ5NmQzOTBlIiwidCI6IjJjYzcyNjZjLWFmZWUtNGNhNy1iNWUxLWY3MmUxZDc5ZDIxMyIsImMiOjZ9
https://www.wccnm.org/
https://www.wccnm.org/wp-content/uploads/2024/11/12DEC24-Business-Open-House_updated-scaled.jpg
https://www.dws.state.nm.us/Portals/0/DM/LMI/LMROct24.pdf
https://www.dws.state.nm.us/Portals/0/DM/LMI/LMROct24.pdf
https://www.dws.state.nm.us/Portals/0/DM/LMI/LMROct24.pdf
https://www.dws.state.nm.us/Portals/0/DM/LMI/LMROct24.pdf
https://www.dws.state.nm.us/Portals/0/DM/LMI/LMROct24.pdf
https://www.dws.state.nm.us/Portals/0/DM/LMI/LMROct24.pdf
https://www.dws.state.nm.us/Portals/0/DM/LMI/LMROct24.pdf
https://www.dws.state.nm.us/Portals/0/DM/LMI/LMROct24.pdf
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The graphs depict participant engagement in
various job seeker services, including Ul
Reemployment services, one-on-one career
counseling, WIOA referrals, employer pre-
screen, staff-assisted job placement, and
successful employment entries. The left graph
compares November 2024 with the same month
L in the previous program year, while the right
Services ' Services ‘ graph illustrates cumulative data from July 2024
to November 2024 against the previous program
year (PY 23).
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The graphs illustrate comprehensive veteran
services, including the total services provided,
the number of veterans receiving services,
registered veterans, and internally referred
veterans. The left graph compares October 2024
with the same month in the previous program
year, while the right graph illustrates cumulative
data from July 2024 to October 2024 against the
previous program year (PY 23).
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https://www.wccnm.org/curious-about-success-stories-in-the-adult-dislocated-worker-program-explore-inspiring-journeys-here/
https://www.wccnm.org/curious-about-success-stories-in-the-adult-dislocated-workers-program-explore-inspiring-journeys-here/
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BUSINESS SERVICES:

The business team from WIOA and Wagner

Peyser reached out to 267 employers in
November 2024, offering a total of 1075 services, 267 1»075 4,727 257
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candidates were referred to these employers. In
total, 4727 services were provided to employers
through the WIOA and Wagner Peyser programs.

WIOA TITLE 1. B ADULT & DISLOCATED WORKER PROGRAMS

The graphs illustrate the total services provided to businesses. The left graph compares November 2024 with the same
month in the previous program year PY 23. The right graph shows cumulative data for November 2024 against the
cumulative data for the previous program year (PY 23).
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NOVEMBER 2024 MARKETING & OUTREACH UPDATES:

Strangely for the first time we lost followers on one of our social channels: X. In 30 days we lost 12 followers. Not
1,820 37 a lot, but we have never lost followers on any platform before. Posting strategy, content type, and frequency of
Followers Instagram Posts posting has not changed so it is something with the algorithm most likely. As we put 90 percent of our efforts into
the Meta platforms, this is not concerning as X is increasingly seen as politicized and there are rumors in social
media management that X is driving people to alternative channels like BlueSky (which we are considering).

4,600 37 Content focused on Veterans Day videos, Live Streaming for several hiring events, and National Apprenticeship
Followers Facebook Posts Week stories, posts, and videos. Ten separate pieces of content were created for just this one event (NAW 2024).

We are very excited about the Employer Open House in December. and started posting on all socials in late
November to encourage RSVP’s and to attract new employers to our building. The concept for this event started
622 ) two years ago and we are excited that it is happening. Our goal is to get new employers introduced to our
Followers LinkedIn Posts services because the team has noticed that we mostly serve the same set of employers each year. Marketing has
requested the assistance of all partners to help spread the word and especially utilize our valuable Chamber
memberships to really push attendance at this event.

5 LinkedIn has finally given our account access to the vertical video format and we plan to post more of this content
e going forward. In a 30 day period, there has been 82 clicks to our website from Linkedln and an 18%
Followers TIKTOK VIDEOS itxgrea?se i?\ engagement Y P ’

Website improvements coming in 2025:

508 Going forward we need to start tracking referrals. The goal is to install the Clarity app (from Microsoft) so we can
more easily and accurately learn where website traffic is coming from and understand website metrics.

Plans for 2025 include a website overhaul and collecting input about the website and requested changes from all
the partners.

Followers

200 2 Tiktok had a nice bump in 26 net new followers for the month and a 15 percent increase in engagement.
SUBSCRIBERS  YouTube Shorts Marketing also wants to bring back the question of where job seekers discovered us. We used to ask and track
this question at every job fair and now we don't. Let's discuss this at our next Ops Team Meeting. All social
channels except X have grown at a steady clip as you can see from the chart.



https://www.facebook.com/nmworkforce/
https://www.instagram.com/nmworkforce/?hl=en
https://www.linkedin.com/company/new-mexico-workforce-connection-central-region
https://www.tiktok.com/@nmworkforce
https://twitter.com/nmworkforce
https://www.youtube.com/channel/UCfB_nNMs_l7xdHVnpHLRYow

